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A Call to Change the World in Sixty Seconds 
​Short-form videos have quickly become one of the most effective ways to communicate information in a rapidly modernizing society, especially as attention spans decline and social media platforms become increasingly utilized. One such platform includes YouTube Shorts, which, while not as readily used as TikTok or Instagram, still allows creators to present a wide range of media in less than a minute, engaging today’s viewers just long enough to get a message across. One example is MrBeast’s ”Ending World Hunger: Our Solution To Feed Millions.” In the YouTube Short, popular YouTuber MrBeast dissects the issue of world hunger, bringing light to the millions of people around the world who struggle with not having enough to eat on a daily basis. In an effort to emphasize the issue’s scale, MrBeast’s video displays various prevalent statistics as well as emotion-evoking imagery, such as people in developing communities facing this problem, aid being distributed, etc. Through combining facts with graphics of people receiving assistance, MrBeast demonstrates how the problem resideson a global scale and yet can still be addressed through collective action. Despite being short and including multiple numerical facts, its point is made further through emotional storytelling and compelling imagery and solidified through MrBeast's established credibility and popularity. Through these rhetorical appeals, ”Ending World Hunger…” suggests to viewers that world hunger is a serious humanitarian issue that can be solved through immediate, collaborative action. 
​Right off the bat, MrBeast utilizes logos as his first rhetorical appeal within the YouTube short. He begins his logical appeal by introducing a statistic that showcases just how many people around the world experience hunger. In the meantime, viewers are shown footage that brings to life the reality behind the number. The size of the number in connection to visual examples helps those watching understand and remember the magnitude of world hunger. Through this rhetorical strategy, MrBeast paints world hunger as a measurable issue rather than an abstract and distant concern. The use of logos in this manner also encourages viewers to view the global hunger crisis as urgent while also providing the video with a sense of credibility. 
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​Despite the convincing and informative nature of said statistics, they are not the only reason the short is persuasive. One could argue that the strongest appeal throughout the video is pathos, or the way the video evokes an emotional response within those watching. Visuals of people facing the gravitas of the global hunger crisis and receiving food or assistance tug at viewers’ heartstrings and appeal to their sense of empathy. These graphics further solidify that the issue is a reality for many and assist in making the issue seem less abstract. Those watching will likely at some point forget the exact numbers presented throughout the short, but it is much easier to remember the expressions and experiences of those receiving aid. 
​Moreover, the pathos’ rhetorical strategy is made even more effective through the video’s short nature, fast-paced editing, and direct narrative. Content creators must communicate their message quickly within a YouTube short, and in this example, MrBeast’s concise narration ends up emphasizing the video’s sense of urgency as well as the presence of hope. MrBeast doesn’t present world hunger as an ever-looming issue that’s too large to solve. Instead, he balances concern and optimism in an effort to not overwhelm his viewers and, in turn, portrays the global hunger crisis as something that can be addressed through collective action.The short doesn’t simply present viewers with graphics of those in need to showcase that there’s an issue but also to gift them a sense of hope.  
​
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​Furthermore, the rhetorical appeal of ethos is apparent through the creator, MrBeast's, public reputation for charitable projects and large-scale acts of philanthropy. Due to his popularity as a content creator, many viewers are already familiar with the effort he puts into helping communities and individuals in need, which in turn bolsters his video’s credibility. This serves as an excellent example of how ethos can be seen in the way a creator is viewed, rather than just in the information stated. In this instance, MrBeast's audience may assume that the information given in the YouTube short has been researched properly and is presented from a place of genuine care and concern. 
​The visuals in the video are another example of ethos, as they provide photo and video evidence of the impact of hunger around the world. These visuals also can be viewed as the use of visual rhetoric: a rhetorical appeal that involves combining images, videos, and editing techniques to communicate a message. Throughout the short, MrBeast uses visual rhetorical methods to keep his audience engaged with the important issue he’s describing. The video's rapid pacing, commonly seen across social media platforms and short-form videos, helps compete for attention in an overstimulating digital environment. Ultimately, each visual serves a purpose, whether it is highlighting individuals in need, showcasing the impact of charitable efforts, or demonstrating the scale of the global hunger crisis. 
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​On the note of rapid pacing, the choice to communicate through a short-form video rather than a regular YouTube video makes all the difference in the media’s effectiveness. MrBeast introduces the world hunger issue, dissects its significance and scale, and concludes with a hope-filled call to action, all in less than a minute. This structure is well suited to its modern audience, as society becomes increasingly less patient and ready to move on to the next thing. MrBeast’s ability to condense a complex problem into a brief yet impactful message highlights how digital creators use a vast array of rhetorical appeals to reach today's viewers. 
​In conclusion, MrBeast’s ”Ending World Hunger: Our Solution To Feed Millions” effectively captures viewers' attention and communicates an important message through the use of logos, pathos, ethos, and visual rhetorical appeals. The videos' use of statistics, emotional storytelling, and relevant imagery tells the story of the worldwide hunger crisis and how efforts can be made to help those in need. This video is well-suited to MrBeast's philanthropic reputation, which in turn also bolsters the video’s credibility. Overall, the rhetorics seen throughout the video are only made more effective through the video’s professional, fast-paced editing, and as a whole they transform a quick YouTube short into a powerful call to awareness, empathy, and action. This short exemplifies how content creators can employ rhetorical strategies to inform and inspire viewers, even in an age where it's harder than ever to capture and keep one’s attention.​ 
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Every day, 733 million people go hungry.

%
k]
& ]
_ |
k]
=
E ]
e —Hje —H)e
e =)
%
L |
-
3
-
Y
-~
=
3

Be —Be o Do
2. =9
-

%
2
-
-
E ]
-
]
-
E ]
-

3
3
-
"
=
Mo —e —e —He
B
]
2
3
b}
~
-y
-
3
3
-

THAT'SONEINTI »

Share

4 S ; oy
{-% @MiniBeastMomments @RS =/
2.5M

Ending World Hunger: Our Solution to Feed Mill ...

&Vidrado Em Vocé - Dj Guuga & Mc Livinho . i




image1.jpg
o
O @MiniBeastMomments ~
2.5M

Ending World Hunger: Our Solution to Feed Mill ...

Lol
el
/J“ Vidrado Em Vocé - Dj Guuga & Mc Livinho il ‘

mlBea“omm




image2.jpg
Like

5

Dislike

!ﬂ

REAL )| *'; F N =~ ‘ ;'N .‘.
HUNGER

@MiniBeastMomments

! Share—
. Ending World Hunger: Our Solution to Feed

QY Vidrado Em Vocé - Dj Guuga & Mc Livinho '!
MiniBeast Mom




